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MARKETING MYOPIA

Harvard Business Review Press. Paperback. Book Condition: new. BRAND NEW, Marketing Myopia, Theodore
Levitt, At some point in its development, every industry can be considered a growth industry, based on the
apparent superiority of its product. But in case a>er case, industries have fallen under the shadow of
mismanagement. What usually gets emphasized is selling, not marketing. This is a mistake, because selling
focuses on the needs of the seller, whereas marketing concentrates on the needs of the buyer. In this widely
quoted and anthologized article, first published in 1960, Theodore Levitt argues that "the history of every dead
and dying 'growth' industry shows a self-deceiving cycle of bountiful expansion and undetected decay." But, as
he illustrates, memories are short. The railroads serve as an example of an industry whose failure to grow is
due to a limited market view. Those behind the railroads are in trouble not because the need for passenger
transportation has declined or even because cars, airplanes, and other modes of transport have filled that
need. Rather, the industry is failing because those behind it assumed they were in the railroad business rather
than the transportation business. They were railroad oriented instead of transportation oriented, product
oriented instead of customer oriented. For companies to ensure continued evolution, they must define their
industries broadly to take advantage of growth opportunities. They must ascertain and act on their customers'
needs and desires, not bank on the presumed longevity of their products. In short, the best way for a firm to be
lucky is to make its own luck. An organization must learn to think of itself not as producing goods or services
but as doing the things that will make people want to do business with it. And in every case, the chief executive
is responsible for creating...
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Related Kindle Books

H an d s Free M ama: A  Gu id e to  Pu ttin g Do w n  th e Ph o n e, Bu rn in g th e To - Do  L ist,                        
an d  L ettin g Go  o f  Perf ectio n  to  Grasp  Wh at Really  M atters! ( Pap erb ack)                 
ZONDERVAN, United States, 2014. Paperback. Book Condition: New. 211 x 137 mm. Language:
English . Brand New Book. Rachel Macy StaKord s post The Day I Stopped Saying Hurry Up was
a true phenomenon on...
Sav e ePu b  »  

Pickles To  Pittsb u rgh :  C lo u d y  w ith  a C h an ce o f  M eatb alls 2                  
Atheneum Books for Young Readers, 2000. Paperback. Book Condition: New. No Jacket. New
paperbook print book copy of Pickles to Pittsburgh: Cloudy with a Chance of Meatballs 2
written by Judi Barrett. Drawn by Ron...
Sav e ePu b  »  

C ro ch et:  L earn  H o w  to  M ake M o n ey  w ith  C ro ch et an d  C reate 10 M o st Po p u lar                                       
C ro ch et Pattern s f o r Sale:  (  L earn  to  Read  C ro ch et Pattern s,  C h arts,  an d                               
Grap h s,  Begin n er s C ro ch et Gu id e w ith  Pictu res)  ( Pap erb ack)                
Createspace, United States, 2015. Paperback. Book Condition: New. 229 x 152 mm. Language:
English . Brand New Book ***** Print on Demand *****.Getting Your FREE Bonus Download
this book, read it to the end and...
Sav e ePu b  »  

Tw itter M arketin g Wo rkb o o k: H o w  to  M arket Y o u r Bu sin ess o n  Tw itter                            
( Pap erb ack)  
Createspace Independent Publishing Platform, United States, 2016. Paperback. Book
Condition: New. Workbook. 279 x 216 mm. Language: English . Brand New Book ***** Print on
Demand *****.Twitter Marketing Workbook 2016 Learn how to market your...
Sav e ePu b  »  

N o  Frien d s?:  H o w  to  M ake Frien d s Fast an d  Keep  Th em ( Pap erb ack)                  
Createspace, United States, 2014. Paperback. Book Condition: New. 229 x 152 mm. Language:
English . Brand New Book ***** Print on Demand *****.Do You Have NO Friends ? Are you tired
of not having any...
Sav e ePu b  »  
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Six Step s to  In clu siv e Presch o o l C u rricu lu m: A  U DL- Based  Framew o rk f o r                            
C h ild ren 's Sch o o l Su ccess       
Brookes Publishing Co. Paperback. Book Condition: new. BRAND NEW, Six Steps to Inclusive
Preschool Curriculum: A UDL-Based Framework for Children's School Success, Eva M. Horn,
Susan B. Palmer, Gretchen D. Butera, Joan A. Lieber, How
Do w n lo ad  Bo o k »      

Big M ach in es -  Read  it  Y o u rself  w ith  L ad y b ird :  L ev el 2                   
Penguin Books Ltd. Paperback. Book Condition: new. BRAND NEW, Big Machines - Read it
Yourself with Ladybird: Level 2, Big Machines Trucks li> things and move them about all day
long. Find out all about
Do w n lo ad  Bo o k »      

Read ers C lu b h o u se Set B Time to  Op en  ( Pap erb ack)            
Barron s Educational Series, United States, 2006. Paperback. Book Condition: New. 222 x 148
mm. Language: English . Brand New Book. This is volume nine, Reading Level 2, in a
comprehensive program (Reading Levels 1
Do w n lo ad  Bo o k »      

Th e M y stery  o f  Go d  s Ev id en ce Th ey  Do n  t Wan t Y o u  to  Kn o w  o f  ( Pap erb ack)                           
Createspace, United States, 2012. Paperback. Book Condition: New. 276 x 214 mm. Language:
English . Brand New Book ***** Print on Demand *****.Save children s lives learn the discovery
of God Can we discover God?
Do w n lo ad  Bo o k »      

DK Read ers L 1:  J o b s Peo p le Do :  A  Day  in  th e L if e  o f  a Firef igh ter                    
DK Publishing. Paperback / so>back. Book Condition: new. BRAND NEW, DK Readers L1: Jobs
People Do: A Day in the Life of a Firefighter, Linda Hayward, DK Publishing, This Level 1 book is
appropriate for
Do w n lo ad  Bo o k »      
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